FUNDRAISING

Respondology Nabs $5M to Tackle Toxic Comments as
Meta Scales Back Fact Checkers

The company works with 450 brands whose collective social media following totals 1 billion
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prands using Respondology saw a 17.6% boost in ROAS on TikTok and a 7.35% lift on Meta, driven by instant comment moderation. JakeOlimb/Getty Images
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Social culture drives business results at Social Media Week May 12-14 in New York City. This is
the social media conference you don't want to miss. Register Now

Social media moderation company Respondology has nabbed $5 million in its Series A extension round led

by Iron Gate Capital, with participation from SJF Ventures. The firm sells generative Al tools to brands

navigating online conversations. Read the full pitch deck below.


https://googleads.g.doubleclick.net/pcs/click?xai=AKAOjssNtXg7VdIdYI9wDV7GTiPBqPcQpiuEBdq9wPd8lVrB8CdE5_YSrZomVNCURnWqnD2SNcXwmy1pCnSi0StsrmXaGhP5I6jWKe6-4u2mtT7pthUPFIrXhDRdzOyiYsn8KQTCXrvJRjleKwXmmzimSLx9F9B47LbCqLXJwa2nmWgTmZPa6SOOcSjhDjUJ4apJhkoCbjA4VLNfnoWqt1N4tnOhE77TGR81Akh2DwIWET4amc5pE63rHmatjFwi4FAvBN51yn34yFH9_Ag4tN8cTRuLmEezIbw0s_RksDfFp1YnJ4aluaa5iIiAFqxvlZFvS2Nj_eJL4hxo_Xp_B4s7hlUqqp_oATeQaGgAP4sGFNAT4ImdcfSQms85P3Q0y1fqXzIQbYNjigU6-51svePejzjIBo13kI3kOQ&sai=AMfl-YS0cqIOU9tqDr7EwhsTbkIrm3wpNVz_M3T5pPNKjh5ZW5Bbyx8YUpf06ifSzZiitRoD7bavyKU6g_jpc8h9zI2mzjo8baCGswHHNqO2yL-LJQKaFPW5BeNUZL1x&sig=Cg0ArKJSzN5NdlmImIvN&fbs_aeid=%5Bgw_fbsaeid%5D&adurl=https://www.adweek.com/sponsored/turning-up-the-volume-on-sports-fandom/%3Futm_source%3Dsite%26utm_medium%3Dads%26utm_campaign%3DROS&nm=1
https://googleads.g.doubleclick.net/pcs/click?xai=AKAOjssNtXg7VdIdYI9wDV7GTiPBqPcQpiuEBdq9wPd8lVrB8CdE5_YSrZomVNCURnWqnD2SNcXwmy1pCnSi0StsrmXaGhP5I6jWKe6-4u2mtT7pthUPFIrXhDRdzOyiYsn8KQTCXrvJRjleKwXmmzimSLx9F9B47LbCqLXJwa2nmWgTmZPa6SOOcSjhDjUJ4apJhkoCbjA4VLNfnoWqt1N4tnOhE77TGR81Akh2DwIWET4amc5pE63rHmatjFwi4FAvBN51yn34yFH9_Ag4tN8cTRuLmEezIbw0s_RksDfFp1YnJ4aluaa5iIiAFqxvlZFvS2Nj_eJL4hxo_Xp_B4s7hlUqqp_oATeQaGgAP4sGFNAT4ImdcfSQms85P3Q0y1fqXzIQbYNjigU6-51svePejzjIBo13kI3kOQ&sai=AMfl-YS0cqIOU9tqDr7EwhsTbkIrm3wpNVz_M3T5pPNKjh5ZW5Bbyx8YUpf06ifSzZiitRoD7bavyKU6g_jpc8h9zI2mzjo8baCGswHHNqO2yL-LJQKaFPW5BeNUZL1x&sig=Cg0ArKJSzN5NdlmImIvN&fbs_aeid=%5Bgw_fbsaeid%5D&adurl=https://www.adweek.com/sponsored/turning-up-the-volume-on-sports-fandom/%3Futm_source%3Dsite%26utm_medium%3Dads%26utm_campaign%3DROS&nm=1
https://www.adweek.com/category/fundraising/
https://www.adweek.com/contributor/trishla-ostwal/
https://www.adweek.com/contributor/trishla-ostwal/
https://www.adweek.com/category/artificial-intelligence-2/
https://event.adweek.com/smw_2025/?utm_source=ros&utm_medium=native&utm_campaign=nativep4&ref=nativep4
https://www.adweek.com/media/respondology-nabs-5m-to-tackle-toxic-comments-as-meta-scales-back-fact-checkers/
https://www.adweek.com/media/respondology-nabs-5m-to-tackle-toxic-comments-as-meta-scales-back-fact-checkers/
https://www.adweek.com/media/respondology-nabs-5m-to-tackle-toxic-comments-as-meta-scales-back-fact-checkers/
mailto:?subject=Respondology%20Nabs%20%245M%20to%20Tackle%20Toxic%20Comments%20as%20Meta%20Scales%20Back%20Fact%20Checkers&body=I%20thought%20you%20would%20be%20interested%20in%20this%20from%20Adweek.com...%0A%0ARespondology%20Nabs%20%245M%20to%20Tackle%20Toxic%20Comments%20as%20Meta%20Scales%20Back%20Fact%20Checkers%3A%0Ahttps%3A%2F%2Fadweek.it%2F4jlgKOy&utm_source=email&utm_medium=awshare
https://www.adweek.com/
https://www.adweek.com/
https://www.adweek.com/
https://www.adweek.com/
https://www.adweek.com/
https://www.adweek.com/
https://www.adweek.com/
https://www.adweek.com/
https://www.adweek.com/?s
https://www.adweek.com/?s
https://www.adweek.com/?s
https://www.adweek.com/?s
https://www.adweek.com/?s
https://www.adweek.com/?s
https://www.adweek.com/?s
https://www.adweek.com/?s
https://www.adweek.com/newsletter-preferences

X K B X @

ADWEEN

messages with offers to users who comment or interact with posts.

“The Al software is so good that human moderators are only feeding intelligence back into the AI,” CEO Erik
Swain told ADWEEK. The ultimate goal, he added, is to help brands clean up comment sections and engage

with audiences in real time to drive social sales.

Respondology currently offers two other products: one that filters out harmful or off-brand comments across
social platforms, and another that helps marketers monitor what’s being said about their brand—and their

competitors—online.

The company says it works with 450 brands whose collective social media following totals 1 billion followers,
according to a pitch deck reviewed by ADWEEK. Across 96 brands managing $1.3 billion in paid social spend,
Respondology saw average 17.6% lift in return on ad spend (ROAS) on TikTok and a 7.35% increase on Meta

last year—results the company attributes to instant moderation.

Meta Scraps Third-Party Fact-Ghecking For X-like Community Notes. Some CGlaim [t’s Gone ‘Full MAGA’

The company raised $11 million in Series A funding in 2023. Its latest funding comes as platforms like Meta

pull back on content moderation efforts, leaving brands with less control over where they show up online.

Meanwhile, brand spend across paid social doesn’t show signs of slowing down: the spend is projected to

reach $270 billion in 2025, according to Statista.

Respondology is integrated as a tech partner with Facebook, Instagram, TikTok and YouTube, using each
platform’s API to power its tools. The company doesn’t operate on X, as its software relies on the ability to

remove comments—something that’s not possible on the platform.
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associated images, and the comments surrounding it to determine whether something is abusive, spam, or

from a bot.

B

-

Advertisers Feel ‘Less Powerful’ as Meta Embraces Right-Wing Influences

“If someone posts a puke emoji below a brand post with pride flag,” said Swain, “our technology will

understand that it is in reaction to this pride post, it’ll read the puke emoji and filter it out in less than a

second.”

I i Brands are able to customize the software to determine what kind of comments are acceptable for them—and

what’s not. What sets the tool apart is its discreetness, Swain added, where the troll who made the comment

still sees their comment.

m “They don’t know it’s been moderated,” he said.

8 Check out the pitch deck below.
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@ respondology

Comments are
the Future -

How Respondology’s Comment
Activation Platform is Protecting
Brands on Social Media and
Uncovering Value in the Comments

Respondology 2025

TRISHLA OSTWAL

X @trishlaostwal

% trishla.ostwal@adweek.com

Trishla is an Adweek staff reporter covering tech policy.
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